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Your website  
 
At Impulse we are continually marketing the site to attract people to look at 
your copy. 
 
Once someone is reading about you, what makes them take the next step – to 
go to your next performance or find out more so that they can book you for a 
concert, or purchase a recording, or commission a work. 
 
Here are some simple ways that can help you to keep the interest of the 
person looking at your web page. 
 
Typical customer 
 
In order to set the scene, I would like you to imagine a typical person coming 
to your website on Impulse. If you are not on the Impulse website at the 
moment then much of what I say is equally applicable to your own web site. 
 
Well I guess, on the internet, there is no typical person just someone who may 
have come across your site because: 
 

 they have been looking specifically for information about  someone 
else on the Impulse.  

 
 they may be searching for  a performer, or composer or  

 
 they may have been drawn into the site as a result of the Impulse 

marketing such as Google ad words, or email marketing or Face Book 
advertising  

 
 
Now they are looking at you.  What do they see next? 
 
Well the typical visitor will stay for only around 8 seconds before moving on to 
something else. How can you capture their interest so that they read on, or 
listen to your music. 
 
What captures people most of all is you! Your belief, interest and passion in 
the music you are creating. 
 
For internet sale the wrong words can come between you and your customer.  
You need words that will work to get your message across whether that is 
written on the page or spoken on a video or ideally both. 
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If you are not happy with the amount of response you are receiving from your 
website  and would like to improve it then I would like you to consider 
rethinking the way that you are presenting the information you are providing. 
 
Copy Writing  
 
The exciting thing that the internet has done is to take down the barriers 
between music genres and so people are looking and listening because they 
are interested and classical musicians in particular need to learn to 
communicate in a way that they may have not done previously.  
 
It is really important that you share with the reader who you are and why you 
are passionate about what you are doing.  If you can write as if you were 
chatting to a friend about why you are so energised/ inspired/ fascinated/ 
enthralled by the work you are doing, you will engage the reader.  
 
Let me ask you a question.  
 
Where have you got the copy for your website from?   
 
Have you: 
 

 copied it from a programme note  
 copied it from a cd sleeve 
 copied it from some other information you have sent out 
 had it written by a third party 

 
If that is the case then be happy because you are now in a position to begin 
transforming your copy. Go back to the copy and write it from your own 
perspective in order to give a personal insight to the music you are producing. 
 
It may seem quite a daunting prospect at first but what you need to think 
about is sharing what you care about in the concerts you are engaging in and 
the recordings and videos you are producing.  Share the story of your work. 
 
Personal anecdotes about the music or the performance can make a huge 
difference in keeping people’s attention long enough to find out more about 
you and what you are doing. Long enough for the musical performance you 
are promoting to work its magic. You need them to stay long enough to hear it 
or read about it. 
 
At Impulse we know how passionate you are about your work and we want to 
help you convey that in the presentation of your music on line. 
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Maybe you think you do not have the time to do this or that you are not very 
happy about writing copy.  Try beginning by writing anything and then refining 
it.  As you start to share with people and you get a response, it should 
become more of a pleasure than a chore. 
 
Of course if you need any more help than that just let us know. 


